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This paper explores the dynamic interplay between media consumption, identity, and discrimination within the Swedish Muslim community. Given Sweden's high levels of social media engagement and diverse media landscape, the study addresses the dual nature of media as both a community-building tool and a potential arena for hate and discrimination.
The research uses a unique survey focused on Muslim media consumption, with the aim of uncovering how individuals use different media sources and how this correlates with the risk of experiencing hate and discrimination. The methodology includes a descriptive presentation of the survey results, controlling for demographic factors such as age, gender, and education.
In order to provide a holistic analysis, the article briefly outlines the historical and contemporary situation of Islam and Muslims in Sweden. This contextual overview is essential for understanding the challenges facing the Muslim community and the potential impact of the media on these challenges.
The study seeks to highlight the dual role of the media for Muslims in Sweden - facilitating community cohesion and identity formation, while also acting as a platform for hate speech and discrimination. By examining these dynamics, the research contributes to discussions on the complex relationship between media, identity, and discrimination among Muslims in Sweden. The combination of survey analysis and historical context adds valuable perspectives to ongoing discussions about the role of the media in shaping inclusive societies and promoting harmonious coexistence.
